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Larisa came to me in September 2020 with a vision of a great launch for
her course, Drum & Song Academy at the price point of $499-$864.

We ran ads to her free workshop to funnel them into buying her course.
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COST PER LEAD
GOAL: $6

ACTUAL: $0.52-$0.69

CTR (LINK CLICKS)
GOAL: 1%

ACTUAL: 5.49%-8.87%

LANDING PAGE CONVERSION
GOAL: 20%

ACTUAL: 26.3%

Here are some amazing results from our workshop campaign:

After these ads, we ran a retargeting campaign for open cart. In
total we spent $999.30 in ad spend and had a ROI of $16,689.

That is a 16.70X ROAS!


